
Issue Topic Reservation Artwork

Winter ‘24 The Role of Safety in ESG 12/01/24 12/15/24

Spring (Show Issue) ‘24
The Future of 
Workplace Safety 3/01/24 3/08/24

Summer ‘24
Employment Involvment, 
Management Commitment & 
Regulatory Engagement

5/5/24 5/12/24

Autumn’23 Technology,Augmented 
& Virtual Reality 8/05/23 8/20/23

EDITORIAL CONTENT
The Leader is VPPPA’s official 
award-winning magazine. The 
Leader has been recognized by 
Association Media & Publishing as 
one of 
the innovative and enlightening 
publications among associations. It 
has also been recognized by the Folio 
Awards for Editorial Excellence. 
Readers find articles on the latest 
regulatory developments in the field 
of occupational safety and health, 
best practices, association activities, 
educational and networking 
opportunities, as well as the latest 
VPP approvals. The Leader is the 
national information source for VPP 
and safety and health excellence! 

READERSHIP
The Leader is read by a diverse 
group of safety leaders, comprised of 
executive management, safety and 
plant managers, hourly workers, 
government officials, union leaders 
and safety committee members. 
Association members receive the 
magazine, as well as subscribers who 
are interested in learning about VPP 
and safety and health excellence. 

The Spring (VPPPA Show) issue, 
receives additional distribution to
 event attendees of VPPPA’s 2024 
Safety + Symposium. Also, each 
issue of The Leader is sent to every 
member of Congress, and receives 
additional readership on our website.

FEATURED PRODUCT LISTING
This section is designed for companies looking to feature a new safety and health 
product. The space will include a photo of the product, a description of the product in 
40 words or less, the company website and name, phone number, booth number, and 
email address for the sales contact. The rate is $500.

To be eligible to advertise in this section, available only for the Spring (Show Issue), 
the advertiser must be an exhibitor of the Safety+ Symposium. Note that the member 
discount does not apply to this ad item. 

Award-Winning Magazine

The Leader
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SAMPLE OF FORTUNE 500 
COMPANIES REPRESENTED

American Airlines Honeywell International
Chevron Marathon Petroleum
Coca-Cola PepsiCo
ConocoPhillips Pfizer
Delta Airlines Phillips 66
Exxon Mobil Valero
General Electric Walgreens

“We have made contact with major 
national manufacturers that we never 
would have and this has resulted in 
significant business over the years. ”
- President, Keytroller

TOP 15 REPRESENTED
INDUSTRIES

Chemical Paper
Utilities Petrolium
Professional Services Food
Specialty Trade Contractors Wood Products
Transportation Equipment Couriers
Warehousing Plastics
Waste Management Machinery
Fabricated Metal
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ADVERTISING OPPORTUNITIES DEADLINES
*Deadlines and topics subject to change

The Leader is a quarterly publication mailed every February, May, August and November. 
Space reservations and ad materials are due by the following dates:

Autumn ‘24 8/09/24 8/23/24Psychological Safety & 
Mental Health



ADVERTISING RATES
Advertising rates for specialty pages include full-color processing. Please 
convert all artwork, linked files and embedded files to CMYK process colors.

VPPPA members receive a 15 percent discount off regular rates, excluding the 
Featured Product Listing.

Premium Positions Show Issue 
1X 1X 2x 3x 4x

Cover II $6,535 $4,900 $4,200 $3,700 $3,400

Cover III $6,000 $4,500 $3,900 $3,400 $3,050

Cover IV
(Half Page) $6,535 $4,900 $4,200 $3,700 $3,400

Frequency Rates Show Issue
1X 1X 2X 3X 4X

Spread $11,865 $8,900 $8,300 $7,800 $7,450

Full Page Color $5,935 $4,450 $3,850 $3,350 $3,000 

1/2 Page Color $3,850 $2,900 $2,600 $2,300 $2,000 
1/4 Page Color $2,335 $1,750 $1,550 $1,400 $1,250 

Featured Product $500

VOLUME 4, ISSUE 4, AUTUMN 2017

SAFETY, 
HEALTH & 
ANIMALS
Pets Helping People:  
Service and Support Dogs

Membership 

Corner

pg. 22

WOMEN
IN SAFETY

VOLUME 5, ISSUE 1, WINTER 2018
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FULL PAGE HALF PAGE QUARTER PAGE BACK COVER

AD SIZES
All measurements are width x height

Full Page, no bleed
Full Page, bleed

      Live Area
      Trim

      Bleed

1/2 Horizontal

1/4 Vertical

Featured Product Photo

Back Cover, no bleed

Back Cover, bleed

      Live Area
      Trim

      Bleed

7.5” x 9.875”
8.5” x 11”
8.75” x 11.25”

7.5” x 4.575”

3.625” x 4.8125”

3.5625” x  2.045”

7.5” x 4.5”

8” x 5”
8.5” x 5.5”
8.75” x 5.625”

7.5” x 10”

PUBLICATION SPECS

Trim Size

Bleed Size

Binding

Color

8.5” x 11”

8.75” x 11.25”

Saddle Stitch

CMYK

CIRCULATION: More than 10,000, including all VPPPA member 
sites, all members of Congress, and digital copies available on our webiste

ISSUANCE: Four times per year + distribution at the VPPPA national event

VPPPA SHOW ISSUE: Distributed in the bags of all attendees on top of standard issue distribution 

VPPPA SHOW ISSUE CIRCULATION: More than 13,000

FEATURED PRODUCT 
LISTING



Insertion 
Order Form

THE LEADER
ADVERTISING INFORMATION

ORGANIZATION

CONTACT PERSON

EMAIL

BILLING ADDRESS

CITY/STATE/ZIP

PHONE

CONTRACT SIGNATURE I agree to the terms and conditions of this contract.

     Check enclosed     Check # _____________
     Visa 	    MasterCard        American Express
     Discover     Bill Me

CARD #

EXP. DATE

PRINT NAME OF CARDHOLDER

SIGNATURE OF CARDHOLDER	 DATE

METHOD OF PAYMENT

Total Due: $ ________

Fax Credit Card Payments To:
(703) 761-1148 Attn: Advertising

Send Credit Card Payments To: VPPPA, Inc. 8116 
Arlington Blvd. #210, Falls Church, VA 22042- 2004

Terms (see pg. 2 for complete 
advertising policies)
All advertisers are subject to approval of the Publisher. 
Responsibility for claims and actions based on advertising content 
is borne by the Advertiser and advertising agency.
The Advertiser may only cancel a contract with 30 days written 
notice.

+
+

+

VPPPA MEMBERSHIP ID



Advertising 
Policies

2

General

1. All advertising is subject to the Publisher’s
approval. The Publisher reserves the right
to reject advertising that does not meet the
publication’s standards and objectives.

2. The Publisher reserves the right to
limit the size of  space occupied by an
advertisement.

3. Advertiser and advertising agency assume
liability for all content (including text
representation, illustrations and photographs)
of  advertisements printed and also assume
responsibility for any resulting claims made
against the Publisher.

4. The Publisher assumes no liability if  for
any reason it becomes necessary to omit an
advertisement.

5. The Publisher’s liability for any error
will not exceed the placement costs for the
advertisement in question.

6. No conditions, printed or otherwise,
appearing on the space order, contract, billing
instructions or copy instructions that conflict
with the Publisher’s stated policies will be
binding on the Publisher.

7. Space reservations are required
approximately four weeks prior to issue
publications. All ad materials are due one
week past the insertion due date.

Billing and Commissions

1. The forwarding of  an order is construed as
an acceptance of  all the rates and conditions
under which advertising is at the time sold.

2. A contract period starts from the date of
first insertion. Orders are accepted for not
more than one year in advance.

3. Advertising will be billed at the one-time
rate until such time as other frequency is
earned or unless a contract is established with
the Publisher.

4. Rates will be guaranteed for the duration
of  the contract. All advertisers will receive 60
days notice of  new rates.

5. Payment in full for advertising is due 30
days from date of  invoice. Invoice payment
terms are net 30 days. Balances remaining 30
days past the invoice date are subject to a 2%
monthly late fee. Invoices 90 days past the
due date may void any previously contracted
discounts, special offers and/or contracts.
Payments received will be credited to the
oldest outstanding balance.

6. The Publisher reserves the right to
withhold advertising for any account with an
outstanding invoice beyond 60 days.

7. There will be an additional 15% charge
in addition to the published ad rate for
preferred positions. Requests for specified
positions at rate of  press rate are given
consideration, but no guarantee is made
unless the position premium has been
provided for in the contract.

Cancellations

1. The Advertiser or Publisher may only
cancel a contract with 30 days written notice.
No cancellations or charges in insertion
order space will be accepted after the space
reservation closing date of  each issue.

2. Cancellation of  an order by an Advertiser
or agency for any reason is subject to
cancellation fee of  50% of  the advertising
rate and will result in an adjustment of
the frequency rate based upon past and
subsequent insertions to reflect the actual
space used.

Copy

1. The Publisher accepts no responsibility
for the condition of  original advertising copy
submitted for publication.

2. All composition costs incurred by the
Publisher for typesetting, corrections and
alterations will be charged to the Advertiser.

Breach of  Contract

1. A breach of  contract will result in a
50% penalty and forfeit of  any discounts.

2. For a breach of  a multi-ad placement
contract the advertiser will lose the
discounted rate.

3. The rates described in the contract will be
honored as long as the contract is valid.
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